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Promotional Campaign for a Government 
Program 

Name ______________________________ Date _____________________  
 

Program selected ___________________________________________ 

Target audience ___________________________________________

Elements to Consider in Developing Campaign 

Arguments to persuade 
the government our 
campaign is worthy of 
funding 
 

 
 
 
 
 
 
 
 

Types of advertising 
and communication we 
will use 

 
 
 
 
 
 
 
 

New logo or symbol 
that we may develop 

 
 
 
 
 
 
 
 

Stories we wish to 
convey 

 
 
 
 
 
 
 
 

 


