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Analyzing Propaganda 
 

Name ______________________________ Date _____________________ 
 

Item 
(e.g., poster, 

radio 
announcement) 

and Source 

Audience 
(Who is the  
target of the 
message?) 

Purpose 
(What actions is 

the piece 
promoting?) 

Persuasion 
Techniques 

(What words and 
images are used 

to persuade? 
What emotions 
does the piece 

appeal to?) 
 

 

 

 

 

   

 

 

 

 

 

   

 

 

 

   

    

 


