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What Is Sustainable Prosperity? 

Name ______________________________ Date _____________________ 

 
Sustainable prosperity is _________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 
 

Date _______________ 
 
Sustainable prosperity is _________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 
 

Date _______________ 
 
Sustainable prosperity is _________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 
 

Date _______________ 
 
Sustainable prosperity is _________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 
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Groups for Whom Globalization Offers 
Challenges and Opportunities 

Name ______________________________ Date _____________________ 

 

Challenges and Opportunities of Globalization 

Groups Challenge, Opportunity, or Both 

Group 1  

Group 2  

Group 3  

Group 4  

Group 5  
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Questions to Albertans on Shaping 
a Provincial Climate Change Action Plan 

Name ______________________________ Date _____________________ 

 
1. What goals do you want to set? 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 
 
2. What important steps need to be taken? 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 
 
3. What actions should Albertans take? 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 
 
4. What role can individuals play? 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 

_____________________________________________________________ 
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Comparing the Needs 
of Kenyan and Canadian Teenagers 

Name ______________________________ Date _____________________ 

 

Similar Need How easily can the need be met? 

 
 
 
 

 

 
 
 
 

 

 
 
 
 

 

 
 
 
 

 

Different Need Why is the need different? 

 
 
 
 

 

 
 
 
 

 

 
 
 
 

 

 
 
 
 

 

 


